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Preface

Groningen, 31 May 2021

Dear reader,

It is with pride that we present to you the annual report of the Marketing Association of the

University of Groningen, for the year of 2020-2021. More than one year ago, on June 9 2020, we

started our time as the 40th MARUG Board and on that evening, we presented our policy plans.

During the year, we worked hard on executing these policy plans. As a board, we look back with great

pleasure on a successful year, in which we implemented several changes, which we are very eager to

share with you.

Firstly, the MARUG improved the value for master marketing students by introducing the Career

Consult. In a personal consult, students are helped to find out what companies or career possibilities

suit them. Additionally, great plans to organise the very first MARUG Marketing Inhousetour have

been made. Unfortunately, due to COVID-19, this event could not take place. Furthermore, active

membership has been optimised by the revision of several parts of, and adding new aspects to the

application process. Also, a new way of showing interest in a committee via a newly added button on

the website has been implemented. In addition to optimising active membership, the value of active

membership has been communicated via for example testimonials. Finally, the structure and

effectiveness of external communication has been improved, by the update of the visual identity of

the MARUG. Several templates for social media expressions have been implemented. In addition, a

new font is being used in all our promotional expressions.

In this yearly policy report, we will elaborate on the execution and implementation of these policy

points and the results that have been accomplished so far. In addition, all the events the MARUG

organised the past year will be described. Next, the financial statements of 2020-2021 are presented.

The report ends with the active members description and the year planning.

Yours sincerely,

Noor Dekker

Chairman

Ashley Slootman

Secretary

Colin Kok

Treasurer

Sara Lindholm

Internal Relations

Bob Visscher

External Relations

Jelle Talman

PR & Promotion
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Minutes Half-yearly General Members Meeting 26 November 2020

Date: 26 November 2020

Location: Online, Microsoft Teams

Time: 19.30 uur

Independent Chairman: Dennis Fokkens

Present: Noor Dekker, Ashley Slootman, Colin Kok, Sara Lindholm, Bob Visscher, Jelle Talman, Mandy
van Essen, Jamie Postmus, Eva Mikes, Milou Habes, Douwe Schat, Mick van Ottele, Tom Strating, Kim
Postma, Nona Kamphuis, Emma Boer, Lotte Ellenbroek, Laurens Braas, Rolf Hidding, Gijs Hatzmann,
Noor de Jong, Redmer Nijboer

1. Opening

Dennis Fokkens opens the Half-Yearly General Members Meeting at 19:30.

2. Establishment of the agenda

No agenda items were received within the specified periods.
The agenda is established.

3. Announcements

Please mute your microphone at all times unless you want to say something. Then first raise your
hand, after I give you the word you can speak. Please make sure your camera is on at all times. If you
want to ask a question, please raise your hand first. When asking a question, please first say your
name clearly. If anyone wants to leave, raise your hand, so the secretary can include this in the
minutes. If there are any objections to this way of meeting, please raise your hand.

4. Incoming documents

There are no incoming documents.

5. Establishment minutes General Members Meeting 9 June 2020

The minutes are established and approved.

6. Secretarial half-yearly policy report 9 June 2020 - 26 November 2020

Noor Dekker gives a short presentation.

7. Possibility to ask questions about the secretarial half-yearly policy report 2020-2021

Tom Strating: Thank you for your presentation Noor. I have two questions about your

inhousetour. Basically the part of an Inhousetour is normally to see the

company internally, like the background of the company. How will you

manage to do that in an online version and will an online version still be

attractive enough for participants if they can’t visit the company physically?

Noor Dekker: Thank you Tom, it is a good question. We are asking the companies to

explicitly keep in mind that this is an online inhousetour. We are asking them

if they could for example make a video of what is like to work in their office.

It will definitely not be some sort of marketing spot.
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Tom Strating: Okay and my second question. If the Inhousetour takes place online this

year, wouldn’t it be difficult to evaluate the event in a representative way for

the upcoming years because I assume that if corona is gone then it will take

place physically?

Noor Dekker: That is also a good question, it is difficult to evaluate it since it will not take

place in its original form. However, we will definitely recommend the new

board to still look into organising this event in their board year, since we do

think it is of high potential for our master marketing students.

Tom Stating: Okay, thank you.

Rolf Hidding: Thank you for your presentation Noor, I thought it was very clear and I am

quite impressed by the progress that you have made with your policy points

thus far. You should be lauded and your board as well. I had a question about

your final policy point which is about the visual identity of the MARUG. I was

wondering to what extent and in which way do you improve the visibility of

your important components of MARUG, such as a lustrum and such as a

conference as well. And how did you improve social media visibility for

those, could you explain that and elaborate that to me?

Noor Dekker: Thank you Rolf for your question. We also implemented our new templates

on the social media of our conference and we are still working on

implementing this on the lustrum committee as well.

Rolf Hidding: Okay, that was all I had to ask. Thank you Noor.

Noor Dekker: Thank you.

Douwe Schat: Noor thanks for your presentation, I think it was very clear. Also

congratulations on the result of the past half year. I had one question about

the application process, what exactly did you change in the structure?

Noor Dekker: That is a good question Douwe, thank you. Well we changed the whole

application process, meaning the application deadline for the candidate to

hand in it’s application. The date that we will announce that they have been

selected, well that is it about the structure. Is that everything you would like

to know regarding this?

Douwe Schat: Did you also change like something like the interview itself or just when you

apply and when you were selected?

Noor Dekker: We adjusted the questions where necessary. We have been through them

all, I think this answers your question.

Douwe Schat: All right, and how did you evaluate this part?

Noor Dekker: You mean the questions?

Douwe Schat: Yes, the changes you made. Do you already receive positive feedback?

Noor Dekker: Well, for this question I like to point to Sara, since she takes all the

applications.

Sara Lindholm: Thank you Noor. Well for the structure itself that was implemented

regarding the whole progress, regarding the days when people have to apply,

when their chosen, when their interviews are held and when they are

announced. We have been receiving quite a lot of feedback that people are

liking the consistency of the process. Furthermore, all the interview

questions of our different committees have been evaluated and adjusted. Of

course, the interviewees do not know in advance what the difference is like.
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However, we were of our own opinion thinking that the questions needed to

be more relevant to current time, because these questions had not been

looked into for a while. We have not been specifically evaluating them yet.

But I think that is something we can take into consideration for the next half

year.

Douwe Schat: Okay, thank you.

Redmer Nijboer: Thank you Noor for your presentation. First of all congratulations on the

Achievements thus far, especially given the circumstances with corona much

of respect from the 39the MARUG board. My first question was regarding

the concept of the future career options, which is now part of external

relation officer. How exactly does this differ from what the Campus

Recruiters do?

Noor Dekker: Thank you Redmer, that is a good question. We have also looked into this. It

differs in the fact that our external relations officer of the board visits all

the companies, so he has a good view of the culture within a certain

company. And in addition our one contact will be utilized during such a

Career Consult and the campus recruiters just only send the vacancies we

have and the Career Consult goes way further than this, because of the more

knowledge we have regarding our companies.

Redmer Nijboer: Okay, that makes sense. Then one follow up question. Is there then also

more collaboration between the campus recruiters and the external

relations officer?

Noor Dekker: Not at this moment.

Redmer Nijboer: Okay. Then my second question is regarding the visual identity. Because you

stated that you had improved digital presence. Do you have any numbers to

back this up?

Noor Dekker: No, we do not have any numbers.

Redmer Nijboer: Okay, because this year you had the position of data analyst, I think.

Noor Dekker: Yes, that’s true.

Redmer Nijboer: They have not looked at this?

Noor Dekker: Not yet, but that is something we will definitely look into the upcoming half

year.

Redmer Nijboer: Okay, thank you.

Mandy van Essen: Thank you for your presentation Noor, it was, for what is possible i think, you

really did a great job so far, so congratulations. I have a few questions, first of

all about the MARUG Marketing Tour, because you said that was an

extension of the Management Tour. Does this mean that it is only targeted at

the management students or also at the data analytics students?

Noor Dekker: That is a good question. No, we are looking for both management interesting

students companies and also analytics.

Mandy van Essen: Okay and do you already have ideas of how you will make sure that the

event fits both groups, since they differ, substantially I think.

Noor Dekker: That is a very good question. No, but since it is quite hard to find

companies who want to join this Inhousetour. We still have to look into this

and we will do so.
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Mandy van Essen: Okay and then I have a second question about the Career Consult. Because if

I am right, this is not a new concept. Because in former years there was also

the opportunity to get in contact with the external relations of the board. So

I was wondering what the actual expansion was here?

Noor Dekker: That is a good question. We chose to implement this since, it might be that it

is some sort of unwritten concept. We really want to make something of it.

Do a lot of promotion for this, write it on the website, we also dedicated a

part of the transfer document of the external relations to this. So it might be

that it was an unwritten concept, but we really want to make something of

it.

Mandy van Essen: Okay, I think that the main problem with it was that students were

unaware of it, so maybe you can do something with the promotion for it.

Noor Dekker: Yes, we are planning to do a lot of promotion for this both on our website

and our social media channels. We will definitely do so.

Mandy van Essen: Okay great, thank you.

8. Second round of questions

The secretarial half-yearly policy report 2020-2021 is established.

9. Financial half-yearly report 1 May - 1 November 2020

Colin Kok gives a short presentation.

10. Possibility to ask question about the financial half-yearly report 2020-2021

Mandy van Essen: Thank you, I was wondering which large provision was used this year?

Colin Kok: Thank you for your question Mandy. My predecessor made a provision for

this year which included costs for the active members present, some costs

that went to EBF for the networking costs, which are actually costs from the

previous year. Which are now used in a provision for the beginning of this

financial year.

Mandy van Essen: Okay, thank you.

Redmer Nijboer: I had a question regarding your balance sheet. I was wondering what will

you do with the dinner vouchers that are still on the balance sheet?

Colin Kok: Thank you for your question Redmer, that is a very good question. We are

still not entirely sure about what to do with them. But we will probably find

a very good use for them, as a lot of activities still can not take place, so

maybe it can be a replacement for something else. We will have to think

about it.

Redmer Nijboer: Okay, but then I guess some active members did not get their voucher?

Colin Kok: I am not entirely sure about that file which is used to keep track of that. But I

think most of them should have gotten them at this point.

Redmer Nijboer: Okay. Then I have one other question, because you have quite a large result

from this year. Given this result, can’t you just lower the participation fee for

your activities, for example for the courses. Because now you have your

courses budgeted higher I think, the benefits, right? Wouldn’t it be an idea

to lower the participation fee?
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Colin Kok: Thank you, that is a very good idea. We have actually already done that, we

have lowered for at least one course the price already and we will definitely

do that for the next courses as well.

Redmer Nijboer: Okay, perfect. Thank you.

11. Second round of questions

Douwe Schat: I also have a question about the result. Why did you choose this amount,

because your bank account is also, well your savings is also quite high. Why

in this year you plan to have a result. Why did you choose this number?

Colin Kok: Thank you for your question Douwe. Well in fact, I did not really choose this

result. Well the problem is, we got a lot of incidental benefits. I think almost

8000 incidental benefits, so actually we are making a loss. Because of the

incidental benefits it is still a profit. So it is not a number I have chosen, it is

just I set the budget for all activities and any other in the Board budget,

which made sense and this is the result we had left. The coming years are

very uncertain, so it did not make really much sense to budget back to zero.

Douwe Schat: Sorry, wrong question. I mean why did you not choose to invest in other

stuff, so that the result will be lower. Because of course you do not choose

the result.

Colin Kok: Okay,  well the same still holds, because it is still very uncertain. We will

obviously use it for something. But we still do not know how the coming six

months will unfold in terms of what activities will be possible. So if for

example we can not have any activities at all, we will use it for online things

or online socials whatever. But maybe and hopefully, we can have socials

from the beginning of the next calendar year. So, we will use the money to

have these socials. It is still we do not know, so I could not tell you what it

will be used for, but it will definitely be used for a good purpose.

Eva Mikes leaves the meeting at 20:09.

The financial half-yearly report 2020-2021 is established.

12. Any other business

Dennis Fokkens: Dear kandi’s, time flies. You have been on the road for six months already.

And you guys are doing really well, a number of us still have contact with

you. Some are even on a daily basis, since you are roommates. And it is very

good to see that you have such a beautiful bond together. In addition, there

is no lack of commitment, it sometimes seems that you are even more ophet

hok than we were last year, so that is really good. It is also great to see that

despite the whole situation we are in, you are actually trying to make the

best of it and therefore you are doing a great job. Keeping the most beautiful

association in the Netherlands on the right course. So, you can all be really

proud of that and despite the special situation again, we still recommend

that you fully enjoy the rest of your board year. We wish you a lot of success

in the coming period and again we are really proud of you. We can also not
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wait to catch up on one of the zuipavondjes we missed together. Lots of love,

Jildou, Mand, Redmer, Myrthe, Jasper and Dennis.

13. Closure

Dennis Fokkens closes the Half-Yearly General Members Meeting at 20:13.
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Agenda

Agenda of the Yearly General Members Meeting of the Marketing Association of the University of

Groningen.

Location Van Swinderen Huys & online

Date 31 May 2021

Time 19:30

1. Opening by independent chairman Mandy van Essen

2. Establishment agenda

3. Announcements

4. Incoming documents

5. Establishment minutes Half-Yearly General Members Meeting 26 November 2020

6. Secretarial Annual Report 2020-2021

7. Round of questions 1

8. Financial statements 2020-2021

9. Round of questions 2

10. Installation Board of Presidents MARUG 2021-2022

11. Discharge Board of Presidents MARUG 2020-2021

12. Installation Supervisory Board MARUG Conference 2021-2022

13. Discharge Supervisory Board MARUG Conference 2020-2021

14. Installation MARUG Audit and Control Committee 2021-2022

15. Discharge MARUG Audit and Control Committee 2020-2021

16. Installation Audit and Control Committee MARUG Conference 2021-2022

17. Discharge Audit and Control Committee MARUG Conference 2020-2021

18. Installation MARUG Board 2021-2022

19. Discharge MARUG Board 2020-2021

20. Break

21. Presentation policy MARUG Board 2021-2022

22. Round of questions 3

23. Presentation budgets MARUG Board 2021-2022

24. Round of questions 4

25. Any other business (rondvraag)

26. Closing
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1. MARUG Basic Conditions

The best choice for marketing students and marketing interested people!

MARUG Events are directed towards a specific target audience, where appropriate speakers and

companies will be attracted to. The events will serve to get students and companies into contact with

each other in a professional and social manner. The event offer will be evaluated each year and

adjusted where necessary.

The internal organisation of the MARUG distinguishes from other associations to make it attractive

for students to become active within the MARUG. The MARUG is a fun and social association, where

students get the chance to develop themselves besides their studies, and with a lot of interactivity

between committees and the board, and between committees themselves.

The MARUG also distinguishes itself from other study associations in Groningen and Marketing

associations in the Netherlands. The MARUG is attractive and innovative for (marketing) companies

in the Netherlands.

The member base of the MARUG consists of MSc Marketing students, marketing interested bachelor-

and master students of the University of Groningen and MARUG Alumni. The members will be

represented through the association, which adds as much value as possible to the MARUG

membership at all times.

In the communication, the MARUG is as progressive and effective as possible. The communication of

the MARUG is independent of third parties, and the publications of the association shows its vision

on marketing as much as possible.

In the collaboration with the university parties, the interests of MARUG Members have the highest

priority. In this collaboration, the MARUG always contains its unique culture and character.
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2. Policy plans MARUG Board 2020-2021

2.1 Improving the value for MSc Marketing students

2.1.1 Exploring opportunities to introduce the MARUG Marketing Inhousetour

An important aspect of the MARUG is connecting students with companies. Therefore, offering

several recruitment events for students is of high value. One way to do so is by organising several

inhouse days throughout the year. This year, in order to increase the value for both the companies

and students, the MARUG Marketing Inhousetour was introduced as an improved and extended

version of the Management Tour. This Inhousetour was determined to be a two-day inhousetour in

which the social aspect of such an event would be more emphasized, which would create more value

for the students. Additionally, a wider variety of companies that would be visited, for example

companies interesting for MADS students and for Marketing Management students, would attract a

more diverse group visiting the companies which lead to more value for companies.

Unfortunately, due to COVID-19, the MARUG Marketing Inhousetour could not take place. However,

a complete plan to organise this event in the upcoming years has been made. Therefore, the first

edition of the MARUG Marketing Inhousetour will take place next year, if the situation around

COVID-19 allows it.

✓ Creating a format for the execution of the MARUG Marketing Inhousetour

- Having the MARUG Marketing Inhousetour take place

From the MARUG Board the Chairman and External Relations are responsible for the execution of this

focus point.

2.1.2 Introducing a concept to help students explore future career options

For the MARUG, it is of high value to connect students to the different career options that the

MARUG offers. The MARUG already offers tools for students to find career opportunities, such as the

MARUG Pool and MARUG Job Board. However, these tools are most helpful for students who already

know what kind of career opportunities and companies suit them. In order to help those students

who are not entirely sure about this yet, the MARUG introduced the Career Consult.

In a Career Consult, a student has a face-to-face consultation with the External Relations officer of

the board. The main goal of the consult is for the student to find out what its interests are and to

guide the student in the process of entering the job market. Also, the vacancies the MARUG offers

are being discussed, which is of added value not only for the student, but also for the partners of the

MARUG.
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Since the Career Consult was implemented in February, several Career Consults have taken place.

The consults were very well evaluated by the participating students. On top of that, these consults

resulted in job applications for some of the vacancies the MARUG offers. Therefore, the

implementation of the Career Consult has proven to be of great value for the MARUG.

✓ Implementing the Career Consult

✓ Executing Career Consults

✓ Evaluating Career Consults

From the MARUG Board the Chairman, Secretary and External Relations are responsible for the

execution of this focus point.

2.2 Optimising active membership

2.2.1 Revising the application process for active members

During the previous years, the application process of the MARUG has remained relatively the same

and hasn't been updated. Therefore, it was considered of importance to revise and update this

process in order to find the most suitable candidates. Additionally, new ways of showing interest in

becoming active within the MARUG have been implemented.

First of all,  the structure of the timeline of the application process was made more consistent in

regard to when the deadline of the application, the interviews and announcement would take place.

This is done to make the structure of the application timeline more effective and efficient. Second,

the questions of the interview for the different committees were evaluated and adjusted where

necessary. The sequence of questions was also reformed to make flow of the interview more logical.

In addition, a new concept was introduced to the application process to assess the suitability of the

potential candidate for a specific function even more accurately. This was done by adding a case

question sent to the applicant that has to be prepared before the interview, in order to measure its

suitability in a different way than just via the on the spot answers of the interview. Third, a new way

has been developed on the website for potential active members to show their interest in a specific

committee. Students can now directly show interest via a button on the website. The student can

leave his or her contact details so that the Internal Relations officer of the board can contact the

student. In the previous situation, the student could show interest by contacting the Internal

Relations officer directly. This new way of showing interest lowers the threshold for students to

apply.

Finally, an idea for a new event is introduced. This is a MARUG “committee information” social, which

would take place twice a year, at the beginning of both semesters. Potential active members could

come to the social to get more information about the MARUG and her different committees, and

speak to former committee members to find out what it’s like to be part of the committee.

Unfortunately, due to COVID-19, it was not possible to organise it this year. If the circumstances

improve, this will take place next year. In the end, the renewed and therefore more efficient

application process has optimised active membership.
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✓ Evaluating and adjusting the structure of the application process

✓ Evaluating and rewriting of the application questions

✓ Implementing a new way of examining committee applicant's suitability

✓ Implementing button on the website to show interest in a specific committee

✓ Creating the format for the execution of the MARUG committee information social

From the MARUG Board the Internal Relations and Secretary are responsible for the execution of this

focus point.

2.2.2 Communicating value of active membership

Active members are of high importance to the MARUG, as they organise most great events the

MARUG offers. Therefore, making as many students interested in becoming active is essential. This

has always been done through all social channels such as Instagram and Facebook. Some students

might not have an idea what being active in general means. Therefore, it is important to

communicate what it’s like to be active within the MARUG. In order to give students a better idea of

what being an active member entails and what value it holds for them, various ways of

communicating this value were determined. This was done by promoting testimonials and

day-in-the-life-of-videos.

First of all, a format for Day-in-the-life-of videos about some committees have been made. These

short videos would have shown a basic overview of what active members do in their respective

position within a certain committee. Furthermore, they show the social aspects of being in a

committee such as committee evenings. Footage for the first video has been filmed, but while editing

it was concluded that it proves to be very difficult and time-consuming. That’s why the focus was

shifted entirely towards the second idea of communicating the experience active members had with

the MARUG, namely the testimonials.

Through the year, some students who have been active at the MARUG for a while were asked to

write a short story about their experience with being active. This includes their committee

experience in their function, but also the social experiences they had within the MARUG. These

testimonials are posted on our social media channels before the appropriate recruitment period.

Furthermore, all testimonials of all committees are available on our website so students can read

them at all times. This proved to be of great value for students who were not fully aware yet of what

a committee at the MARUG entails.

The last part of this policy point was to implement the FEB Future Program (FFP) in collaboration

with the FEB. This FFP allows active members to add competencies learned during their committee

time to their diploma. After implementing this, it would have been promoted under students giving

them added professional value for their CV. Unfortunately the FFP has been delayed by the faculty

due to COVID-19, meaning this was not yet possible. However, in the upcoming year this will be

further elaborated on.

By putting more effort in communicating the value of active membership through more visual and

appealing methods, an important step towards optimising active membership at the MARUG was

made.
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✓ Creating guidelines for Day-in-the-life-of videos and testimonials

✓ Shooting and editing film for a Day-in-the-life-of video

✓ Posting testimonials on the website and on social media channels

- Posting Day-in-the-life-of videos

- Communicating FEB Future Program

From the MARUG Board the Treasurer and PR & Promotion are responsible for the execution of this

focus point.

2.3 Improving the structure and effectiveness of external communication

2.3.1 Updating the visual identity (corporate image) of the MARUG

The MARUG already intensively uses various social media platforms such as Instagram, Facebook and

LinkedIn. In the last year, in order to create an even more consistent and coherent social media

platform, new templates have been made which are being used in all the online promotional

channels of the MARUG. Furthermore, the font used in our promotional expressions has been

changed with the aim of improving the readability while maintaining the desired image. These new

templates, including the new font, have been implemented on the Instagram and Facebook of the

MARUG. In addition, all the MARUG related social media channels started using the exact same

templates and font as well in their promotional expressions. This created a more consistent, clear

and structured visual identity of the professional expression of the MARUG. These updates in the

corporate image of the MARUG resulted in improved structure and effectiveness of external

communication and therefore resulted in a stronger overall presence of the MARUG.

Implementing the updates in the offline promotional channels was not necessary yet. This is due to

the fact that students did not visit the Zernike campus as often as previous years, since almost all

study-related work was at home because of the circumstances around COVID-19. However, the new

templates and font will be used in all offline promotional expressions from now on.

✓ Creating and implementing new templates for online promotional expressions

✓ Utilising a new font for promotional expressions

✓ Consistent social media output across all channels of the MARUG

From the MARUG Board the PR & Promotion and Internal Relations are responsible for the execution

of this focus point.
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3. Annual report regarding the committees and events

MARUG Board 2020-2021

3.1 MARUG Marketing Conference

The MARUG Marketing Conference is the biggest event of the MARUG and is known as a high-quality

event. This academic year the event took place on the 9th of March 2021. The MARUG Marketing

Conference is organised for students, members of the marketing department and participating

companies that are interested in marketing. As the showpiece of the MARUG, it is of high importance

that the MARUG Marketing Conference differentiates itself, that the quality is high and that the

event responds to themes that are currently trending in marketing.

The theme of this year was “Transition of Tactics: shifting worlds, evolving customers”. The close ties

to the marketing department were used to attract speakers and participants and they made sure the

quality of the content remained at the high level of the event. This year the MARUG Marketing

Conference was again a success, even though it had to take place online for the first time ever. A

large number of participating students and lots of interesting speakers and companies made it a

great edition. The day is evaluated with an average grade of 8.6.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the MARUG Marketing Conference

consisted of the Chairman (end responsibility), External Relations and PR & Promotion of the MARUG

Board.

3.2 Media Team

The Media Team is responsible for several tasks. One of these tasks is the provision of

marketing-related articles and videos that are being published on the MARUG Website. The majority

of these articles and videos are being published in English. The subject of the articles and videos are

current and/or scientific. The posts of the Media Team online will contribute to the professional

image of the MARUG on the website and on social media, as the quality of the articles is high and the

lay-out professional. This will function as a business card for both students and companies. For the

faculty and the members of the marketing department, it is important that the scientific relevance is

guaranteed.

Besides the articles, the Media Team also provides footage that can be used for promotion of the

MARUG. Furthermore, the committee organises a yearly theme week. This week will be used to

highlight a certain theme and content related to this theme will be published on a daily basis.

In previous years, the Media Team was an unstructured committee in terms of members joining and

leaving throughout the years and thus the amount of members. To create more certainty regarding

the amount and dedication of the members, it was decided to make it an annual committee. This

created more opportunities for the committee to engage in long-term projects.
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One of the other main goals was to shift more towards online content. This focussed on clarifying

what it is like as an active member of the MARUG and opportunities as a MARUG member after

graduating. Unfortunately, as a result of the ongoing COVID-19 situation, it was not possible to film

on location, nor for companies as for committees. Opportunities were explored to still attempt these

goals in the current circumstances. This resulted in the “Careers under Construction” podcast, in

which old MARUG members are interviewed regarding their transition from student to employee. In

the upcoming years, this concept can be expanded in new subjects and ideas.

Furthermore, the Media Team organised the theme week regarding the subject ‘music industry’.

During this week several sub themes around this topic were discussed in blogs and other online

content. Next to that, interactive content consisted of an elaborate quiz on Instagram with matching

prices.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the Media Team consisted of the

PR & Promotion and Internal Relations of the MARUG Board.

3.3 Promotion and Activities Committee

The Promotion and Activity Committee (PAC) has a duration of one academic year. The PAC is

responsible for organising events for the active members of the MARUG and supports the MARUG

Board with other promotional activities. In addition, the PAC is obligated to collaborate with the PR &

Promotion to shoot photos at informal events. Examples of the events the PAC organises for the

active members are the Active Members Barbecue, the Active Members Weekend, the

PACjes-evening and the MARUG Socials. The social and friendly atmosphere at these events

contributes to the informal image of the MARUG and helps increase the commitment and

appreciation of the active members with regard to the MARUG. The PAC contributes in this way by

intensifying the internal relations and by strengthening the image of the MARUG.

This year, the PAC was formed at the beginning of September and mainly focused on online informal

activities, with the purpose of connecting the (active) members of the MARUG and maintaining the

engagement. The online alternatives were for example, a music bingo, pubquiz & beer tasting and

the PACjesavond. The PAC is only open for Dutch-speaking students.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the Promotion and Activities

Committee consisted of the PR & Promotion and Secretary of the MARUG Board.

3.4 Mind over Marketing

The purpose of the Mind over Marketing (MoM) event is to stimulate interest in the field of

marketing amongst students at both the Faculty of Behavioural and Social Sciences and the Faculty of

Economics and Business. Furthermore, this event has a deepening character as it depicts the

relationship between marketing and psychology. The event took place on December 2, 2020 and was

a great success with this year’s theme, neuromarketing. There were three speakers at the event: Erik

Schoppen, the co-founder of Resultal, Tim Zuidgeest, co-founder of Unravel Research, Studio ST&T

and Newneuromarketing.com, and Wim Vaessen, research director and sensory & consumer science
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specialist at ESSENSOR. The event took place online and was livestreamed from Diepzeekonijn. The

Mind over Marketing event was rated with an 8.4 this year.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the Mind over Marketing

committee consisted of the Chairman and PR & Promotion of the MARUG Board.

3.5 MARUG International Marketing Experience

The purpose of the International Marketing Experience (IME) is to provide a professional travel

event, in which students can experience marketing abroad. Moreover, this event adds to the

international focus of the event-portfolio of the MARUG.

To guarantee the quality of the International Marketing Experience, students are selected based on

their CV and motivation. In that way, the MARUG makes sure to bring enthusiastic students who have

a good understanding of marketing. One of the criteria is that students have sufficient proficiency in

the English language and this is something that will be highlighted in the recruitment. Like previous

years, the event will be open to international students’ applications. To guarantee the professionality

of the IME, the preliminary stage of the IME will include guest lectures by external parties that fit the

theme of the trip. By including this preliminary stage the participants will both get to know each

other and will gather information about the theme, which will add to the experience of the company

visits.

This year’s destination of the International Marketing Experience (IME) was supposed to be

Stockholm. However, due to the consequences of the COVID-19, it was not possible for this event to

take place.

A survey was sent to all the possible participants, to measure whether there was interest in an

alternative (online) event. However, based on this survey it was deemed not worthwhile to organise

an alternative online event as there was not enough interest in such an online alternative.

Due to the cancellation of the event it was deemed unnecessary to have an evaluation in order to

assess the participants’ experience. The small amount of costs was borne by the MARUG.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the MARUG International

Marketing Experience consisted of the Treasurer and Internal Relations of the MARUG Board.

3.6 Master Marketing Team

The Master Marketing Team (MMT) focusses on offering Master Marketing related activities. These

activities are of high quality and fulfil the needs of the Master Marketing students. Also, the MMT

functions as an important intermediary for both the marketing department and the MARUG.

Consequently, the chairman of the MMT will attend the meetings with the marketing department.

The committee consists solely of MSc Marketing students as these are in direct contact with the

target audience and experience the study of the target audience themselves. Over the whole year,

the MMT is made up of two distinct committees: the MMT Fall and the MMT Spring. The former was

responsible for the Master Marketing Career Day and the MARUG Marketing Inhousetour. The latter
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used to be responsible for the Intelligence Event and an event of choice. However, due to COVID-19,

the MMT Spring has not been formed. Both committees normally organise the MSc Marketing socials

in their respective periods, but this year no MSc Marketing social took place.

3.6.1 Master Marketing Career Day

The first event organised by the MMT Fall was the Career Day. The Career Day is part of the Career

Week. This year, the Career Week was canceled by the faculty due to COVID-19. As an alternative,

Future Friday was introduced. Future Friday offered a weekly returning career-related webinar on

friday afternoon. The MMT Fall organised a webinar in collaboration with the Career Services.

Interesting speakers from Nike and Unilever provided the talks during this webinar. The webinar took

place on December 4, 2020.

3.6.2 MARUG Marketing Inhousetour

Next to the Career Day, the MMT Fall helped the board with organising the MARUG Marketing

Inhousetour, which unfortunately could not take place due to COVID-19. The MARUG Marketing

Inhousetour is an extension of the Management Tour, which was a one-day event. The MARUG

Marketing Inhousetour will be a two-day event, where the social aspect of such an event will be

emphasized more.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the Master Marketing Team Fall

consisted of the Chairman and PR & Promotion of the MARUG Board.

3.6.3 Intelligence Event

The MMT Spring normally organises the Intelligence Event. Due to COVID-19, the MMT Spring was

not formed and therefore this event did not take place.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the Master Marketing Team Spring

consisted of the Chairman and PR & Promotion of the MARUG Board.

3.7 MARUG Inhousedays

A MARUG Inhouseday entails a company visit at one of the partners of the MARUG.

This year, the MARUG has planned to organise four Inhousedays. The Inhousedays unfortunately had

to be canceled due to the fact that companies were not possible because of COVID-19. However,

alternatives have been investigated and organised. The Belsimpel Inhousedag is replaced with an

online workshop “Oriënteren op de arbeidsmarkt”. This workshop is yet to be organised, so there is

no evaluation for this event yet. The other Inhousedays which were cancelled will be held once the

offices are open again.

The MARUG Inhousedays were organised by the External Relations and Treasurer of the MARUG

Board.
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3.8 Dublin Inhousetour

The Dublin Inhousetour offers Dutch and international students the chance to visit the headquarters

of innovative companies that are directed towards the online world.

During former editions, visits have been made to the headquarters of amongst others Google,

Facebook and LinkedIn. The Dublin Inhousetour is a great chance for students to get to know the

companies better, but also especially to better orientate in the work field. This event strengthens the

recruitment function of the MARUG.

This year, the tour had to take place online due to the circumstances with COVID-19. As an

alternative, a seminar with Google and Paypal was organised. The seminar took place on the 11th of

December 2020. The MARUG hopes to sustain the close ties with the participating companies in

Dublin in order to be able to organise the event physically the upcoming year.

The Dublin Inhousetour was organised by the Secretary and External Relations of the MARUG Board.

3.9 MARUG Marketing Classes

The MARUG organises Marketing Classes with the goal to reach students in an early stage of their

studies and to make them familiar with the field of marketing and with the MARUG.

Previous years, there has been a collaboration with the course Marketing BDK of the BSc Business

Administration and with the course International Marketing of the BSc International Business. This

year, the MARUG has continued these collaborations and was able to expand the amount of

Marketing Classes by also being allowed to provide one for the course Marketing of the BSc

Economics & Business Economics. However, due to COVID-19, only the Marketing Class for

International Marketing of the BSc International Business has been held.

The Marketing Classes were organised by the External Relations and Chairman of the MARUG Board.

3.10 Plus events

The MARUG has a lot of alumni members, called Plus-members. For these plus-members, several

events are organised throughout the year: a canal social, 2 socials, and the Plus Formal Event.

Last year, the Plus Formal Event and one social in October could unfortunately not take place due to

COVID-19. However, a canal social was organised in August and an online Cocktail Workshop in

February. During these socials, the plus members of the MARUG got the chance to catch up and to

network with each other. In general, the appreciation of these socials by the plus members is very

high.

The Plus Events were organised by the Secretary of the MARUG Board.
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3.11 Recruitment Days

The Recruitment Days is the biggest recruitment event in the North of the Netherlands. Besides, the

event has a great brand recognition, and has a good reputation amongst students as well as

companies. This event is organised in collaboration with the EBF. The Recruitment Days are primarily

for students of the Faculty of Economics & Business to orientate themselves on the labour market

and to get insights into the participating companies. Besides, students will get the opportunity to

explore the internship- and graduation options within business. Last year, the 27th edition of the

Recruitment Days took place on the 7th, 8th and 9th of December 2020. This edition was organised

fully online, due to COVID-19. Nevertheless, it was a very successful event in which a substantial

amount of students and companies participated. Even though the event had been switched to an

online version, students were very positive about the execution of the event. Last year, the

Recruitment Days contributed again to the brand awareness and the positive image of the MARUG.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the Recruitment Days consisted of

the Secretary of the MARUG Board and two functions of the EBF Board.

3.12 ComMa Congres

This year there was yet again a collaboration between the MARUG and the study association

Commotie to organise the ComMa Congress. This year the committee consisted of three students

from the Faculty of Business and Economics (FEB) and two from the Faculty of Communication and

Information Sciences. The goal of the event is to highlight the points of contact between

communication and marketing. In this way, the participants will get familiar with both fields of study.

This year, the congress was held online via Blackboard Collaborate and took place on October 15,

2020. This year’s theme was ‘The war for attention - standing out in a crisis’. Lectures were held by

Daar-om.nl, Reprise, Heineken, Wehkamp and Coca Cola. It was a successful event and rated a 9.1 by

the participants.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the ComMa Conference consisted

of the Internal Relations and Secretary of the MARUG Board.

3.13 Sustainable Marketing Event

Last year, the MARUG Sustainable Marketing Event (SME) was added to the MARUG Event portfolio

and the event took place on April 29, 2021 via Zoom. This was also the birthday of Jelle from the

MARUG Board. The goal of this event is to increase awareness regarding sustainability amongst

students. Sustainable marketing is the main idea of the event, but within the sustainability theme the

SME committee chose a sub-theme. This year’s theme was ‘Sustainable Society: Finding our way to a

Doughnut Economy’. Companies participating were Moyu Notebooks, MyoMy, The Seaweed

Company and Opnieuw!. After evaluating the event through the participants, it was rated with a 9.4

meaning it was a great success.
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The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the Sustainable Marketing Event

consisted of the Secretary and Treasurer of the MARUG Board.

3.14 MARUG Courses

Each year, the MARUG offers courses to help students improve and expand their skills. These courses

complement the content of the courses provided by the Faculty of Economics and Business and,

moreover, they help to broaden the students’ knowledge. Last year, all courses were taught in

English, to also guarantee access for international students. Last year, the courses the MARUG

offered were the following: the R course in block 1, InDesign course in block 2, the Google Analytics

Course in block 3 and the newly introduced LinkedIn course in block 4.

Block 1: R Course

The MARUG has offered an R Course, provided by RUGCIC, for students that needed additional help

for using the program R or students that wanted to gain more in-depth knowledge about this

program. The overall grade for the R Course was a 6.5.

Block 2: InDesign Course

The MARUG offered an InDesign course, provided by BloeiMedia, for students who want to expand

their marketing skills set and want to learn more about editing. These skills are very valuable for a

future marketing career. The InDesign course was evaluated with a 7.8 this year.

Block 3: Google Analytics Course

The MARUG has offered a Google Analytics Course, provided by Harvest Digital, for students that are

interested in gaining knowledge about Google Analytics. The previous year, this course was provided

by Reprise, however, the MARUG decided to set up a new Google Analytics program together with

Harvest Digital. By doing this, the overall grade of the Google Analytics Course was a 6.3.

Block 4: LinkedIn Course

The newly provided LinkedIn course was introduced due to the fact that LinkedIn is being used

intensively nowadays for finding career opportunities. Therefore it is of high value for the students to

have in-depth knowledge about the tools that LinkedIn has to offer and to have a professional

profile. The LinkedIn course will be provided by ShineOnline. At the moment of writing, the course

still has to take place. Therefore, it can not be evaluated yet.

The MARUG Courses were organised by the Chairman and External Relations of the MARUG Board.

3.15 MARUG Campus Recruiters

The Campus Recruiters are students from the MSc Marketing who gauge fellow students for interest

in internships and vacancies, and communicate those interests to the External Relations officer.

Furthermore, they approached new members of the MARUG in order to gain insights in their desires

with regards to recruitment. This year, the Campus Recruiters were also involved in finding

participants for recruitment events through the MARUG Pool. Next to that, a plan was created to

expand the tasks and responsibilities of next year’s Campus Recruiter to increase the involvement of

the Campus Recruiters in future years.
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The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the MARUG Campus Recruiters

consisted of the External Relations and Secretary of the MARUG Board.

3.16 Marketing Consultancy Group

Three years ago, the MARUG came up with a new initiative: the Marketing Consultancy Group

(MCG). It offers students the possibility to gain practical experience in the marketing field next to

their studies. The groups consist of 4-6 motivated students that are currently in either their

end-Bachelor, pre-Master or Master phase. This year’s MCG consisted of a collaboration with FC

Groningen. 6 motivated students worked on an interesting case which covered both the

management as the data aspect of marketing. Both FC Groningen and the students were very

positive about the case, the collaboration and the end-result. To conclude, this MCG was a success.

The MCG 2 did not take place, due to the fact that a second company was not found to provide a

case.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the Marketing Consultancy Group

consisted of the External Relations (end responsibility) and the Chairman of the MARUG Board.

3.17 JFV x MARUG Festival

The JFV x MARUG Festival was introduced last year and would have first taken place on the 8th of

May 2020. Unfortunately it could not take place due to COVID-19, which meant the first edition

would be this year on the 14th of May 2021. This event, which is organised in collaboration with the

Law Faculty Association (JFV), would originally be held at Café de Toeter where students could boat

around the canals or go paddle boarding and have a barbecue afterwards. But, again, no physical

event was possible. Hence, different options were examined and eventually an online silent disco

with a DJ live stream was chosen. The event still has to take place at the moment of writing,

therefore it is not evaluated yet. Since the event still could not take place in it’s intended format, it is

the MARUG’s intention that the festival will be organised again next year.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the JFV x MARUG Festival

consisted of the Treasurer of the MARUG Board and the Secretary of the JFV Board.

3.18 Lustrum Committee

In March 2021, the MARUG celebrated the 8th lustrum of the association. The theme for this lustrum

is ‘The w8 is over’. However, due to COVID-19, the Lustrum week could not take place. Instead of the

Lustrum week, the Lustrum Committee organised a Crazy88 activity for active members and a

LustrumLauf for all MARUG members. The 8th lustrum is postponed to March 2022 and a new

Lustrum Committee will be formed. This committee consists of old MARUG Board members and old

MARUG active members.

The supervisory board (also called ‘Raad van Toezicht’ or ‘RvT’) of the Lustrum Committee consisted

of the Treasurer and the Secretary of the MARUG Board.
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4. Financial statements 2020-2021

4.1 Preface

Groningen, May 17th 2021

Dear reader,

In the following section, the financial results of the past year for the Marketing Association of the

University of Groningen are reported. As you will probably understand, the first this financial year

has been turbulent in terms of what was possible and what was not. Unfortunately, due to

increasingly strict measures against COVID-19, many events had to be cancelled or held online. This

logically had an impact on the financial results.

In order to somewhat account for the uncertainty this year, multiple budgets were listed at the

general members meeting in June. These accounted for a relatively pessimistic, neutral and

optimistic scenario. For comparison with the current situation and the adjusted budget, the latter

was chosen, as it matches the budget the most closely.

Even though the financial prospects for the past year were pessimistic at best, the result for this year

turned out to be successful, netting a positive result. The acquisition by Bob exceeded even the most

optimistic scenario, while - unfortunately - much less was spent on socials. Furthermore, as can be

seen in section 4.4, less than half of the usual was spent on activities, but I solemnly believe that the

quality of the events the MARUG organised was as high as the situation permitted.

I would like to wish my successor Tim Bonte a fantastic year, with hopefully all events taking place in

their intended form. I also want to thank all active members for their commitment to, despite the

onlinification of most events. Hopefully we meet each other soon at the next MARUG social.

Finally I want to thank my fellow board members for the amazing year we had. Although the year

was filled with restrictions and cancelled events, we managed to make the most of it and still have a

fantastic time together.

With kind regards,

On behalf of the MARUG board 2020-2021,

Colin Kok

Treasurer

MARUG Board 2020-2021
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4.2 MARUG Balance Sheet
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4.2.1 Explanation MARUG Balance sheet

Fixed assets

Some assets are written off completely, while the deposit for the external MARUG office remains.

Working capital

This amount is considerably higher than last year, partly due to the fact that the board chose to

manage their board grants through the MARUG, more debtors have paid compared to last year and

some provisions have been added.

Provisions

Provisions for the online presence of the MARUG, as well as the Lustrum are added. Also some

provisions for not yet received invoices have been added.
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4.3 Budget and financial results MARUG Board 2020-2021
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4.3.1 Explanation budget Board 2020-2021

5. Incidental benefits

In the first and half yearly budget, a unused provision for the National Marketing Battle was

included because the NMS association would have been dissolved. This proved much more

difficult than anticipated so the provision was left as it is.

7. Telephone

Since this year, the landline subscription at the faculty is cancelled, meaning telephone costs

can be neglected.

18. Acquaintance committees

Unfortunately no committee acquaintance has been possible after the half yearly general

members meeting.

21. Gifts

Since the board wanted to show appreciation to all active members, an additional round of

active members gifts was added. The last round will be delivered after the general members

meeting.

22. Recruitment

This is usually reserved for inhouse days, which could not take place physically.
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4.4 Financials MARUG Activities 2020 - 2021

31



MARUG Annual Report 2020-2021

4.4.1 Account of the events
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4.4.2 Explanation financials MARUG Activities 2020 - 2021

General remarks

All MARUG activities have taken place in a totally different form than usual. Either they had to be

held online or cancelled completely. Hence, their budgets differ from the normal situation.

Furthermore, at the half yearly general members meeting there was some hope that some events

could take place physically later in the year. This was unfortunately not the case. If an event could not

take place in any form at all, such as the IME or Dublin Inhousetour, no detailed budget is listed

above.

4. MARUG Master Marketing Team

Events which usually have acquisition could not take place, meaning no revenue was generated.

9. Media Team

For the creation of vlogs and podcasts microphones and a new camera lens were acquired.

10. MARUG Mind over Marketing

Most of the budget was used for the streaming at the studio of Diepzeekonijn.
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4.6 Approval

Statement of the Audit and Control committee

Following the assignment of the General Members Meeting dated May 31th 2021, we have audited

the financial results for the financial year of 2020-2021 of the Marketing Association University of

Groningen, which started on the 1st of May 2020 and ended on the 30th of April 2021.

Based on the audit we performed, nothing has emerged from which we should conclude that the

figures do not give a faithful picture of the financial situation of the association.

Groningen, 11th of May 2021

The Audit and Control committee 2020-2021,

Bob Berends Redmer Nijboer

Treasurer Treasurer

MARUG Board 2018-2019 MARUG Board 2019-2020
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5. Active Members 2020-2021

MARUG Board Noor Dekker Chairman

Ashley Slootman Secretary

Colin Kok Treasurer

Bob Visscher External Relations

Sara Lindholm Internal Relations

Jelle Talman PR & Promotion

MARUG Conference (2020) Evelien Nieuwenhuizen Chairman

Stijn Bouwman External Relations I

Marieke Smelik Treasurer & External

Relations II

Eva Mikes PR & Promotie

Milou Habes Theme & Speakers and

Secretary

Jamie Postmus Day Organisation

MARUG Conference (2021)

ComMa Conference (2020) Millie Fu Chairman

Max Hartendorp External Relations

Shaya Kathusing Theme & Speakers

Hannah Niemeier Day Organisation and

Treasurer

Rinske Heuker PR & Promotion

ComMa Conference (2021) Bart van der Meulen Chairman

Patrick Lange External Relations

Laksita Arishanty Theme & Speakers

Soumaya Naji Day Organisation and

Treasurer

Marta Garrido Conchillo PR & Promotion

Sustainable Marketing Event Malak Younis Chairman

Sophie Wilbrink Theme & Speakers

Eline Stam PR & Promotion

Bente Steunenberg Day Organisation and

Treasurer

Conference Day Organisation Franka Roest Productsponsoring and

Acquisition

Sophie van Huizen Promotion & Social Media
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Gijs Bolhuis Media & Technique

Jurriaan Meijer Planning & Logistics

EBF/MARUG Recruitment Days (2020) Anne Klok Chairman

Joris van de Sande Treasurer

Peter Links Company Contacts I

Bo Willemsen Company Contacts II

Maloe van den Hoogen Day Organisation

Charlotte van Woerkom Logistics and Planning

Eline Kortum PR & Promotion

EBF/MARUG Recruitment Days (2021) Florence Clercx Chairman

Jet Schoonderbeek Treasurer & Commercial

Relations III

Tess Elleswijk Commercial Relations I &

Vice chairman

Joyce Bleize Commercial Relations II &

Day Organisation

Lisa Walvius Secretary & Logistics /

Commercial Relations IV

Charlot Dalhuijsen PR & Promotion

International Marketing Experience Jasper Doornbos Chariman

Hakhamanesh Nezami External Relations

Tess de Leeuw PR & Promotion

Lisa Blokland Theme & Speakers

Hunter Joosting Bunk Week Organisation

MARUG Campus Recruiters Marijn Meure

Marloes van Baardwijk

Marketing Consultancy Group Isabelle Ording

Maarten de Jonge

Bennet Siebold

Diederick Dorenbos

Tijmen Jansen

Tess van der Ven

Master Marketing Team Fall Anastasiia Ponomarenko Chairman

Marijn Meure External Relations I

Thom de Jong External Relations II

Annika Reis PR & Promotion

Marloes van Baardwijk Day Organisation and

Treausurer
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Media Team Michiel van Eldik Chairman

Optimist Engbi

Sara Barisone

Tynke Broekens

Jildou Speerstra

Amina Weber

Shreyah Pooranan

Mind over Marketing (2020) Mattijs de Frankrijker Chairman

Britt Groot Theme & Speakers

Gijs Vijverberg Day Organisation

Saskia Hendriksen PR & Promotieon

Mind over Marketing (2021) Saskia Kruger Chairman

Laura Bours Theme & Speakers

Eline Kortum Day Organisation

Frederique Romer PR & Promotion

Promotie- en Activiteitencommissie Emma Boer

Kim Postma

Nona Kamphuis

Board of Presidents Nick van de Gevel Chairman Board 2016/2017

Nienke Kroes Chairman Board 2017/2018

Frank Oude Avenhuis Chairman Board 2018/2019

Jildou Merkus Chairman Board 2019/2020

Audit and Control Committee Bob Berends Treasurer Board 2018/2019

Redmer Nijboer Treasurer Board 2019/2020
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6. Year planning 2020-2021

Jaarplanning 2020-2021

2020

August
10 - 14 Kei-Week
15 PLUS grachtenborrel

September
7 Introduction Day MSc Marketing students
7-9 MARUG Promotion Days
16 Online R course
17 MARUG Beginning of the year party (canceled)
18 Online R course
23 Online R course
28 Online R course
30 Master Career Day (canceled)

October
1 MARUG Social (canceled)
2 Online R course
14 MARUG Active members online music bingo
15 ComMa Conference (online)
23 MARUG Plus-social (postponed)

November
7-8 Active Members Weekend (postponed)
12 (Pre-) MSc Marketing Social (canceled)
12 MARUG Social (canceled)
18-22 Dublin Inhousetour (canceled)
17 InDesign course
19 InDesign course
26 Half Yearly General Members Meeting (online)

December
2 Mind over Marketing (livestream)
3 PAC-jes evening & MARUG Social (livestream + online)
4 Future Friday Webinar
7-9 Recruitment Days (online)
11 Online Dublin Inhousetour
14 Online escape room
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2021

January
7 MARUG New Year Social (canceled)
28 MARUG Social (canceled)

February
4 (Pre-)MSc Marketing Social (canceled)
4 Google Analytics Course (online)
11 Google Analytics Course (online)
11-12 MARUG Marketing Inhousetour (canceled)
13 Former Board Day & Plus Social (online)
18 Google Analytics Course (online)

March
3 MARUG Intelligence Event (canceled)
4 MARUG Social: Chairman announcement (online)
9 MARUG Conference (online)
12 Active Members Activity (online)

April
8 MARUG Social: Candidate Board Announcement (online)
10 - 17 International Marketing Experience (canceled)
22 (Pre-) MSc Marketing Social (canceled)
29 Sustainable Marketing Event (online)

May
1-8 MARUG Lustrum (postponed to next year)
3 MARUG LustrumLauf
6 MARUG Social (canceled)
11 Belsimpel workshop (online)
12 MSc Marketing Event (canceled)
14 JFV x MARUG festival
15 - 16 Active Members weekend (canceled)
19 LinkedIn course (online)
20 Pitch & Putt activity
21 Active Members BBQ
31 General Members Meeting

August
15 Plus Canal Social
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